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What is Census 2010?

ÅThe Census is a count of all residents of the United States.
ÅMandated by the Constitution.
ÅParticipation is required by all residents , without regard to 

immigration status.
ÅDetermines the number of seats for each state in the House 

of Representatives.
Å$400 Billion annually of Federal funding is allocated using 

Census Bureau data.
ÅProvides the data advocates need to do our job.
ÅOur outreach efforts are an investment for the next 10 

years!



What is different from 2000?

ÅIn Census 2000, 1 in 6 households received a 
άƭƻƴƎ ŦƻǊƳέ ǉǳŜǎǘƛƻƴƴŀƛǊŜ ǘƘŀǘ ŀǎƪŜŘ ŀōƻǳǘ 
income, employment, housing, etc.

ÅThere is NO long form in 2010.

ÅData previously collected by the long form is now 
collected through the American Community 
Survey.

ÅThe American Community Survey is taken every 
month across the country with annual data 
released every year.



Census 2010 Form



Census Timeline

ÅJanuary 2010: Launch of Census Bureau Paid 
Media Campaign.
ïKey Messaging is awareness that Census 2010 is 

coming.

ÅFebruary 2010
ïQuestionnaire Assistance Centers and toll-free lines 

for language help open.

ÅMarch-April 2010
ïCensus advertising message focus on motivating mail-

back response.



Census Timeline (Continued)

ÅMarch 8, 2010: Advanced Letters mailed out.

ÅMarch 15, 2010: Census forms mailed out.

ÅMarch 18, 2010: Reminder and language 
assistance (for select areas) postcards mailed 
out.



Census Timeline (Continued)

ÅApril 1, 2010: Census forms due.

ÅEarly April 2010: Replacement form mailed out to 
households not responding by April 1.

ÅMay 2010 to July 2010: Census enumerators go door-
to-door for households that did not return a Census 
form.

ÅMay 2010: Census advertising focuses on encouraging 
cooperation with Census enumerators.

ÅDecember 2010: Census Bureau reports state 
population totals for Congressional seats re-
apportionment.



Census Bureau Paid Media Campaign

Å¢ƘŜ L² DǊƻǳǇ ƛǎ ǘƘŜ /Ŝƴǎǳǎ .ǳǊŜŀǳΩǎ  
subcontractor for paid media toward Asians.

ÅAsian Languages Covered

ÅPrint, tv, radio, out-of-home, and interactive 
media where outlets are available in language.

ÅBengali
ÅCantonese
ÅHindi
ÅHmong
ÅJapanese

ÅKhmer 
ÅKorean
ÅLaotian
ÅMandarin
ÅTagalog

ÅThai
ÅUrdu
ÅVietnamese



Federation Campaign Overview

Å Broadly reach out to ethnically diverse Asian communities in:
ïNew York
ïNew Jersey
ïConnecticut
ïPhiladelphia

Å Particular focus on neighborhoods with a high concentration of 
Asian residents such as Flushing, Jackson Heights, Chinatown, 
Midwood, Sunset Park, Fort Lee, etc.

Å Special attention to segments of the Asian community at risk of 
being uncounted, such as:
ïmulti-family households
ïdomestic workers
ïseniors who live alone
ïnew immigrants with limited English skills
ïundocumented immigrants



Community Outreach

ÅGrants for extensive outreach activities in New 
York City, New Jersey and Philadelphia .

ïLocal phone hotlines with language support

ÅBengali, Burmese, Cantonese, Hindi, Japanese, Khmer, 
Korean, Mandarin, Nepali, Urdu, Vietnamese

ïNeighborhood canvassing

ïDirect assistance for filling out Census forms

ïCommunity Events

ïPoster Contest



Community Outreach Grantees
Å Asian & Pacific Islander Coalition on HIV/AIDS (APICHA)
Å Asian Americans for Equality (AAFE)
Å Asian Professional Extension (APEX)
Å Brooklyn Chinese-American Association (BCA)
Å ChhayaCDC, South Asian Council for Social Services (SACSS), South Asian 

Youth in Action (SAYA!), Adhikaar, SEVA
Å Chinese Christian Herald Crusade (CCHC)
Å Chinese-American Planning Council, Inc. (CPC)
Å /ƻǳƴŎƛƭ ƻŦ tŜƻǇƭŜΩǎ hǊƎŀƴƛȊŀǘƛƻƴ ό/hthύ
Å DamayanMigrant Workers Association, UgnayanngmgaAnakngBayan
Å Indochina Sino-American Community Center (ISACC), Greater New York 

Vietnamese American Community Association
Å Japanese American Association of New York (JAA)
Å Japanese American Social Services, Inc. (JASSI)
Å Korean American Census Task Force
Å Korean American Family Service Center (KAFSC)
Å Korean Community Services of Metropolitan New York (KCS)
Å MinKwonCenter for Community Action (MinKwon)



Community Outreach

ÅHire community specialists to reach out to 
smaller ethnic communities in the metro area 
and Asian communities in upstate NY, 
particularly Albany, Syracuse, Rochester, and 
Buffalo, and Connecticut.

ÅWork with national partners to plan events for 
National Week of Census Action.



Federation Media Campaign

ÅStarting March 8.
ÅIn-language ads will appear:
ïon buses in Queens, Brooklyn, Albany, and Syracuse, 
ïat select subway stations in the city
ïin commuter vans and intercity coaches.

ÅLanguages covered: Bengali, Chinese, Gujarati, 
Hindi, Japanese, Khmer, Korean, Nepali, Punjabi, 
Tagalog, Thai, Urdu, and Vietnamese.
ÅCoordinated with Asian Americans for Equality, 

New York Immigration Coalition, and New York 
Community Media Alliance on media buys.



National Partners

ÅAALDEF 2010 Census Project
ïAdvocacy
ïCommunity education
ïLegal support
ïCensus monitoring

ÅNational AAPI Census 2010 Campaign
ïPartner with the Asian American Justice Center, Asian 

American Institute, the Asian Pacific American Legal 
Center, and the Asian Pacific Fund.
ïRegrantto grassroots organizations.
ïCreate a National Resource Center.



National Resource Center 
(www.fillinourfuture.org)

ÅSharing translated materials, presentations, 
public service announcements, Census 
outreach toolkits, and best practices.

http://www.fillinourfuture.org/

